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Current position Director
Planning & Promotions —CX
Business Development

Cloud Applications Business Unit

Oracle Corporation Japan
Name Mr. Yukichika Azuma

History Graduated from Waseda University

Joined Dai-ichi-Life Insurance after that Japan research Institute and
Microsoft and after that

Joined Oracle Corporation Japan

Major activities
Product Strategy and Marketing Customer Experience Team Leader
I am responsible for Making and Driving Product Marketing Strategy
for Oracle Customer Experience Cloud.

. Sales Strategy Plan and Marketing Strategy
. Make Sales Scenario and Educate Sales
. Drive Awareness and Demand Generation

. Plan and Drive Strategic Partner Alliance



