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Mr. Shigeki Miyo

Senior Director
Japan Alliance Marketing,
salesforce.com Co., Ltd.

Since 1990 ~ 2009, Almost 12 years worked as a lead of Windows Product
Management team at Microsoft Japan. Experienced Windows 95 thru Windows XP
and Tablet PC. From 2005, about 4 years managed Dynamics Division.

Since 2009 ~ 2014 June, managed Alliance business in Salesforce.com Japan as
Senior Director to drive Platform business by recruiting ISV application.

Since 2014 April - 2019 April, working as Product Marketing Manager to plan and
execute Product based Marketing strategies.

2019 May - Present, Alliance Marketing. To extend Partner channel and eco System
for future growth.



